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COu R\I OUTCOMES
1 Describe the importance of n'ilhnl marketing and its u

ility in business pmmouun 0. (K2

S—— i—

fulness of Content marketing in analyzing the firm’s

2 Generalize the meaning and use

promotional activity. [K3]

cting. [K4|

3 Comprehend the methodologies, tools and technologies involved in digital mark

4 1dentify different forms of e-mail marketing and mobile marketing and analyze their

effectiveness in digital marketing strategy. [K3] L |

S Evaluate the importance of conversion and working with social media marketing. [KS]

E .E = ZO ; E E = r‘ 'g
: ] . e s =
juNIT| S 8§ |3 Topics/Activity : 2223
- 5 gg (07|32
LINTRODUCTION TO DIGITAL MARKETING
s 1 e 1.1 | Introduction to Digital Marketing TLT2 | 1
5 2 _. [12 | Definition and concepts of Digital marketing TILT3 | |
g3 g 1.3 | History of Digital Marketing Tl 1
g ;g g |14 Scope and Importance of Digital Marketing TI,12 | 1 3
£ | 'E" 15 | Traditional marketing versus Digital marketing | T1,T3 | 1 E
E g § [1.6_| Types of digital marketing TI,T3 | | e
3 2 » |17 | Digital Marketing mix L3 ) =
T E E 1.8 | Marketing mix and its implications for digital | T1,T2 | 1
g %2 marketing
) 1.9 | Challenges for digital marketing TILT2 | 1
Q 1.10 | Opportunities for digital marketing TIL,T2 | 1
Total | 10
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2, CONTENT MARKETING

& |21 [Intoduction to Content marketing [, Rl | |
g Eg Arr——— — [T2,R1| 1| | '
w2 & |22 | Content creation Framework | A, '
Exip LRI T | 2|
§ B E-; 2.3 | Content marketing strategies e |
EE.“‘\.. . T1.RI i i'i:j .
N L_E_ H24 | Content marketing planning . 1 = |
TSI : 2RIl 1 | = |
N5 -5 §2.5 | Typesof Content marketing TLRL| 1
€ 2 = 726 | Measuring Your Content ToRL| 1
S £ |27 | Analyzing Your Content TLRL| 1 '
O&F (28 [ Viral Marketin 2 '
53 (L] yinl kg me ||
£ 2, Blog Marketing 3 —
TOTAL " | =
. |
i 3. SEARCH ENGINE OPTIMIZATION (SEO) —
L = 3.1 | Introduction to Search Engine Optimization GLis | | E |
5 D 3.2 | SEO concepts 1R g |
5T (33 |SEO Scopeand Importance - 7 |
E &7 |34 | SEO Growth in recent years 13 ! o
R E 3.5 | Ecosystem of a search Engine TL,T3 | 1 ',3_ L
22 [36 |Kinds of traffic el s
R § 137 | Keyword Research . L3 | 1 b |
.-f:é = % 3.8 | Keyword Rescarch & Analysis —=’ T113 | 1 2
&85 |39 | Keyword Research & Analysis (Free and Paid | T1,13 | 1 g
S ﬁ tool & Extension) £ |
= 3.10 | Recent Google Updates T3 1 =
Total 10 |
=3 ]
4.EMAIL AND MOBILE MARKETING |
v | - ‘g E |41 |Introduction to Email Marketing T2R2 | 1 o
E @ P 42" [Concepts of Email marketing T3,R2 | 1 |
s g g 2| 4.3 | Process of Email marketing BER2 | 1
E g E %4,4 Design of Email marketing TER2 | 1 = o ‘
K} % E @ 4.5 | Content and Email marketing metrics TLR2| 1 = E |
'E h ‘g 4.6 | Introduction to Mobile marketi TL.R2 | 1 j e |
&3 ¢ = 4.7 | Concepts of mobile marketing TI,R2 | 1 E ~
589 %L@.s Scope of mobile marketin 2R 1| © |
€ £ o £49 | Process of mobile marketing TLR2 | 1 |
8 ¥ 2 [4.10 | Tools of mobile marketing T.R2 [ 1
—E® [411 |Opportunities and challenges T2.R2 | 1 |
Total | 11
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Evaluate the importance of
conversion and working witl

social media marketing. [K5]

InTr%&Q,(LELL MEDIA MARKETING
——oduction 1o Social media marketing

/
|

|
|
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|
) -
(53 poeepts of Social media marketing R2. 1| o
E?RT()ES_'-CEE’PMG strategies TR L -“_; A
(5.6 Tythe Search Engine [TR] 1| 32
Hﬂﬁbouk and its strategies 2.R2| 1 _ z 2
& 0ols- Twitter and its strategies 2,R2| 1 | 2<
5'9 . Tools- YouTube and its strategies ZR2) U] =
< Tools- Linkedln and its strategies .R2| 1 | &
3y soues: Credibiliy, Fake News, Paid Influencers | T1R2 | |
: : Social media and Hate/ Phobic campaigns TILR2 | | o
- \ Total | 11
CUMULATIVE PROPOSED PERIODS | 51 "

Text Books:

’-_‘__-__-___-*——__
AUTHORS, BOOK
Puneet Singh Bhatia,

Publications, 2™

EDITION, PUBLISHER, YEAR OF PUBLICATION |
“Fundamentals of Digital Marketing”", Pearson Education .

_R_e_f_e_l‘gnce Books:

edition2019
'ul L -'I -

S:No. | AUTHORS, BOOK TITLE, EDITION, PUBLISHER, YEAR OF PUBLICATION
T | Joe Pulizzi, “Epic Content Marketing”, McGraw Hill Education, 2019
Puneet Singh Bhatia , “Social Media & Mobile . Wiley Publications, 2019
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i. | Faculty Mr. Ch. Srinivas R
ii. | Course Coordinator | Mr. Ch. Srinivas g,)
iii. | Module Coordinator Dr. O.V.A. M. Sridevi w::__/,
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